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1. Video Communication Introduction

	Essential Understandings: 

1. Video production provides immediate communication of an experience.

2. Video production draws the viewer into an experience purposely designed to create a specific effect.

	Content Standards:

1. Understand video production as a communication tool. 

2. Design a message that is appropriate for a specific audience.

3. Properly identify target audience.

4. Describe various uses of digital video production (e.g., presentations, education ,training, personal)
5. Describe the differences between a studio and a field production.
6. Define terminology associated with the industry and production process.
7. Identify and define various career paths in digital video production.


	Essential Question:  What is video communication and why is it important to understand the “nature” of the video world? 

	

	Learning Goals: Students will:

	Know the different types of video production and identify their program goals ranging from 15 second commercials to documentary films.

	Know how the purpose of the video determines the style, length, and type of production used.

	Define “visual literacy” as the ability to understand how media work and the skills involved.

	Know that the video frame controls what the viewer sees.

	Know that video can manipulate the elements of distance (perspective), scale, position, relationship, and other video space components.

	Know the characteristics of video time and be able to compare it to actual time.

	Know how video can manipulate time.

	Identify the elements of video sound (dialogue, voiceover, natural sound, music, and effects) and understand how these advance a program’s purpose.

	Know the production control advantages and disadvantages of a studio shoot.

	Know the production control advantages and disadvantages of a field production.


	Suggested Strategies
	· View various programs ranging from former students’ work to professional programs that vary in purpose, style, message, format, and length.

· Analyze content of specific programs to understand the production elements that support their purpose.

· Observe resources that demonstrate through photographs and video the manipulation of time and space.

· Channel 3 field trip to observe the process of taping a tv show and a tour of the studio.

· Various speakers from the industry

	Suggested Assessments
	· Journals 

· Create skits that mimic various program styles and purpose.  (ie: commercials, “how to” do something, documentary, mockumentary, docudrama, sitcom, trailer.)

· Tests and quizzes

· Collaborative visual demonstrations  (both two dimensional and playacting) of manipulating time and space.

· Successful selection and identification of clips from various programs that demonstrate specific program purpose.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various documentaries (Kingdom of the Seahorse, Roger and Me, etc)

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· Visual literacy, camcorder, digitize, shoot, edit, screen direction, composition, flashback, screen time, cross cutting, voiceover, natural sound, sound effects, dialogue, ENG (electronic news gathering), EFP (electronic field production), studio shoot.

	Lifelong Learning/21st Century Skills
	· Quality work

· Communicate effectively

· Collaborate and cooperate

· Access and process information


2. Basic Video Operation

	Essential Understandings: 

1. Various features on the camera have specific functions that are designed to give the videographer control over technical and artistic choices.

2.  Good quality video and audio are achieved by following basic principles.

	Content Standards:

1. Describe how to properly use production equipment (e.g. cameras, tripods)

2. Define terminology associated with the industry and production process.
3. Identify and define various career paths in digital video production.


	Essential Question:  How can I use the functions of video equipment to optimize a video program?

	

	Learning Goals: Students will:

	Be able to use basic camcorder controls on a touch screen (record, play, rewind, white balance, focus, exposure).

	Be able to use basic camcorder controls on the body of the camcorder (power switch, record switch, white balance, auto focus, auto exposure).

	Understand how to charge a battery and insert it into a camera.

	Be able to label and insert a tape into a camera.

	Be able to set up a tripod, attach a camera with a base plate, level the head, point one leg at the subject in order to stand between the other legs to shoot.

	Be able to break down a tripod setup.

	Demonstrate awareness of common camera problems such as inadequate length of shot, overuse of the zoom feature, panning left to right and then right to left, posing a subject against a background lighter than their face, shooting into the sun or a window, 

	Illustrate the four key ideas of good quality video:  head room, look room, lead room, and the rule of thirds.

	Demonstrate good quality audio principles:  proximity to subject, minimize background noise, silent direction.

	Be able to explain shot sequence: Wide shot, medium shot, close up shot.

	Know the different camera moves:  zoom, pan, tilt, dolly, truck.


	Suggested Strategies
	· Demonstration of equipment function followed by hands on experience using guide sheets.

· Analyze content of specific programs to understand camera shots and sequences.

· Observe video resources that demonstrate good quality audio and video principles.

· Channel 3 field trip to observe the process of taping a tv show and a tour of the studio.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of good camera techniques

· Successful selection of clips of various programs that demonstrate quality camera techniques and good quality audio.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various documentaries (Kingdom of the Seahorse, Roger and Me, etc)

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· auto exposure, auto focus, tripod, camcorder, head room, lead room, look room, pan, tilt, zoom, dolly, truck, rule of thirds, white balance, baseplate, 

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Read critically

· Communicate effectively

· Collaborate and cooperate


3. Video Time and Space

	Essential Understandings: 

1. Video can alter the speed, flow, direction, and coherence of time.

2. Video can alter the elements of scale, position, distance and relationship in space.

	Content Standards:

1. Describe and identify various communication methods.


	Essential Question: How can “video” time and space be used to control and manipulate real world time and space?

	

	Learning Goals: Students will:

	Know the “laws” of video space:  

	· Direction is determined only by the frame.

	· Relationship, size, distance, position, and movement are not fixed.

	· What is outside the frame does not exist unless implied.

	· Height and breadth are determined by the frame. 

	· Depth is only an illusion.

	Know how the “cheating” technique is used to change position of a subject in a way that is undetectable to the viewer..

	Understand and explain video time flow: serial time, parallel time (using cross cutting), disjointed time, reverse direction time, and flashback.


	Suggested Strategies
	· Demonstration of manipulation of time and space visual representations.

· View content of specific programs that exemplify various “video” time and space laws..

· Channel 3 field trip to observe how a studio manipulates space and time.  For example: the filming of sets constructed to look like a house with many different rooms.

· Practical field production experience and experiments with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of manipulating time and space.

· Successful selection of clips of various programs that demonstrate control of time and space.      

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies and shows including scenes from Memento.

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· cheat, frame, frame off, height, breadth, depth, video dimensions, coherence, direction, flow, real world time, “video” time, serial time, parallel time, cross cutting, disjointed time, flashback, video leads, audio leads split edits, .

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values


4. Video Language

	Essential Understandings: 

1. Videos are long assemblies of discrete pieces organized according to a set of rules.

2. Shots are connected by transitions to communicate a message or program goal.

	Content Standards:

1. Describe the components of basic camera operation.

2. Describe the elements of composition.

3. Define terminology associated with the industry and production process.


	Essential Question:  How do the different type of camera shots relate to the language of video?

	

	Learning Goals: Students will:  

	Understand the concept of camera angles.

	Identify the most commonly used camera angles.

	Be able to vary shots in order to communicate effectively.

	Understand and demonstrate continuity of action.

	Understand the effective use of transitions.

	Be able to select appropriate transitions for their program goal.


	Suggested Strategies
	· Demonstration of camera angles in pictures and video followed by hands on experience with cameras using camera angle guide sheets.

· Analyze content of specific programs to understand camera shots, transitions, and sequences.

· Channel 3 field trip to observe the process of taping a tv show and a tour of the studio.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative visual demonstrations  (both two dimensional and playacting) of camera angles.

· Successful selection of clips of various programs that demonstrate various camera angles and transitions.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and tv shows.

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· Image, shot, scene, sequence, continuity, cut together, dissolve, fade-in, fade-out, jump cut, match point, point of view, program, setup, close up, extreme close up, over the shoulder, two-shot, establishing shot, reverse shot, cutaway shot, extreme long shot, wide shot, long shot, medium shot, full shot, bird’s eye shot, worm’s eye shot, wide angle, telephoto, pedestal up or down, tilt up or down, dolly in or out, truck right or left.  

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Core Ethical Values


5. Video Sound

	Essential Understandings: 

1. Sound contributes a major element to a video program.

2. Sound delivers information.

3. Sound influences emotions.

	Content Standards:

1. Identify basic techniques and equipment in sound recording.

2. Explain various music formats and applications.
3. Define terminology associated with the industry and production process.
4. Identify and define various career paths in digital video production.


	Essential Question:  How do layers of video sound create relationships that contribute to the effect of the video program?

	

	Learning Goals: Students will:

	Be able to list the important functions of video sound.

	Know how to analyze sound tracks to discern various audio layers.

	Know how sound choices affect program goals.

	Know that sound can imply locale, existence, and relationship.

	Know that sound can evoke feelings and moods.

	Understand the role of music in video.

	Understand the role of sound effects in video.

	Understand the role of dialogue in video.

	Understand the role of narration in video.

	Understand the role of ambient or natural sound in video.

	Understand the legalities involved when using commercial copyrighted audio materials.


	Suggested Strategies
	· Demonstration of various layers of sound followed by hands on experience using guide sheets.

· Analyze content of specific programs to understand use of sound to advance a program’s goals.

· Observe video resources that demonstrate good quality audio principles.

· Channel 3 field trip to observe the process of taping a tv show and a tour of the studio to view sound usage and technical setups.

· Practical field production experience with specific content requirements.

	Suggested Assessments
	· Journals 

· Tests and quizzes

· Individual and collaborative demonstrations  (both two dimensional and playacting) of sound in video.

· Successful selection of clips of various programs that demonstrate various sound layers and effectiveness.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and tv shows.
· Music, dialogue, ambient sound tracks.

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos.

	Content Vocabulary
	· audio, dialogue, voiceover, production track, sound effects, natural sound, ambient sound, sweetened sound, foley sound, synthesized sound.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values


6. Pre-production

	Essential Understandings: 

1. Production planning lays the foundation for a video program.

2. Even a small-scale program needs pre-development.

3. Defining the subject, audience, length, concept, style, scope, and scale helps to determine optimum formats for program development.

4. Treatments, storyboarding, and scriptwriting define, illustrate, represent, and document a program.

	Content Standards:

1. Identify and describe various communication methods.
2. Identify and describe the steps involved in each “production phase”.
3. Define terminology associated with the industry and production process.
4. Properly identify target audience.
5. Describe the process used for concept development and storyboarding
6. Identify various script elements.
7. Develop scripts and storyboards during the pre-production process.
8. Describe and implement the process for developing creative treatment and outline..
9. Describe and implement the process for developing and presenting a proposal for a project.

10. Explain the process used for evaluating proposals.
11. Define and describe copyrights, ethics, releases and industry legalities.
12. Identify and define various career paths in digital video production.


	Essential Question:  What are the preproduction requirements for a small-scale video production?

	

	Learning Goals: Students will:

	Be able to describe various communication programs.

	Be able to choose the appropriate communication program type for their purpose.

	Be able to identify their objective.

	Be able to define their audience.

	Determine program length.

	Determine budget (if needed).

	Demonstrate the ability to prepare a treatment.

	Demonstrate the ability to create a storyboard.

	Demonstrate the ability to write a script.

	Determine and develop resources needed for their production including actors, crew, equipment, supplies, releases, budget, locations, costumes, make up, props, and time.


	Suggested Strategies
	· View different programs as examples of specific types.

· Read treatment examples.

· Create treatments based on simple concepts.

· View storyboard samples that employ various styles.

· Create storyboards based on simple concepts.

· Read short scripts

· Create a script based on a simple concept.

· Scout out locations.

· Select actors, crew, and equipment needed.

· Determine need for budget, costumes, props, and makeup.

· Create a shooting schedule.

	Suggested Assessments
	· Tests and quizzes.

· Submitted treatments, storyboards, and scripts.

· Individual and collaborative presentation (pitch) of treatments, storyboards, and scripts.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· Various movies, commercials, and tv shows.
· The 101 habits of Successful Screenwriters
· Successful Scriptwriting
· Writing Treatments that Sell
· Backwards and Forwards
· Writing Down the Bones
· Making a Good Script Great
· Story Sense

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· Network news shows

· Selected documentaries

· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos

	Content Vocabulary
	· documentary, dramatic structure, infotainment, script, standup, storyboard, treatment, crew, talent, general release, talent release, minor release, scouting, location release, music release.


	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Read critically

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values


7.  Production

	Essential Understandings: 

1. Camera settings and setups need to be adjusted for each shot.

2. Effective composition advances the program message.

3. Directing the cast and crew effectively results in deliverable footage that can be edited efficiently.

	Content Standards:

1. Identify and describe the steps involved in each “production phase”.
2. Define terminology associated with the industry and production process.
3. Identify and define various career paths in digital video production.


	Essential Question:  What are the best practices needed when shooting a video program?

	

	Learning Goals: Students will:

	Be able to use storyboards, scripts, and treatments to direct cast and crew.

	Establish and adjust camera settings (focus, exposure, framing, etc.) and setups as needed for individual shots.

	Determine pleasing pictorial compositions.

	Direct camera crew efficiently.

	Direct actors and talent efficiently.

	Solve production problems by guiding actors in shaping their performances.

	Solve production problems by having camera crew adjust shots as needed.

	Choreograph camera movements.

	Maintain screen direction at all times by not crossing the action line.

	Run equipment effectively.


	Suggested Strategies
	· Demonstration of directing a short shoot followed by individual students directing other students.

· Short independent shoots followed by viewing the footage and analyzing content (camera shots, acting) as a class.

· Expanded length and complexity of shoot assignments.

	Suggested Assessments
	· Student and teacher created rubrics.

· Analysis of footage based on rubrics.

· Observation of student production work as they shoot.

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and tv shows.
· Moviemakers' Master Class: Private Lessons from the World's Foremost Directors

· The Filmmaker's Eye: Learning (and Breaking) the Rules of Cinematic Composition

· The Film Director Prepares: A Practical Guide to Directing for Film and TV

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos 

	Content Vocabulary
	· aperture, blocking, roll tape, speed, action,  screen direction, action line, slate, beat, cover, lines, marks, continuity of information, continuity of action, continuity of direction, parallel action.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Communicate effectively

· Collaborate and cooperate

· Core Ethical Values


8. Post-production

	Essential Understandings: 

1. Video post-production involves a thoughtful combination of technical and artistic skills to meet a program’s objectives.

2. Editing principles determine the finished product qualities.

3. Digital post-production produces high quality results 

4. Digital post-production allows for non-linear editing and the combining of media sources.

	Content Standards:

1. Operate computer and related peripheral devices.

2. Create and manipulate sound and images with application software.

3. Identify and prepare images for appropriate output.

4. Combine media for computer-based presentations.

5. Describe various media options.
6. Identify and describe the steps involved in each “production phase”.
7. Identify and describe the steps involved in the post-production phase.
8. Identify and define various career paths in digital video production.


	Essential Question:  What are the steps needed to transform video footage into a polished audio-visual program?

	

	Learning Goals: Students will:

	Know how to describe the editing craft.

	Demonstrate the basic operations of editing.

	Be able to explain the layers of video editing including: basic video and audio production, audio effects, background tracks, music, transitions, visual effects, titles, graphics.

	Understand that editing means the arrangement of shots to create an organized presentation of information with style, continuous flow, and emotional impact.

	Be able to connect shots with transitions and edits that are invisible to the viewer.

	Know how to create an emotional response from an audience through editing.

	Understand the editing principles including continuity, performance, emphasis, and pace.

	Know that matching action means starting or ending off screen, cutting during a pause, or cutting during movement.

	Relate that good editing uses a style consistent with the program’s goal.

	Relate that sequential shots must vary in subject, angle, or both in order to avoid a “jump cut”.

	Know that an editor can improve an actor’s performance by selection, adjustment, enhancement, and directing viewers’ attention.

	Learn how to manipulate footage on the computer.

	Learn how to add titles, transitions, video effects, and audio effects.

	Learn how to import media through an editing software program.

	Be able to manipulate audio in an editing software program.

	Be able to export programs to Quicktime.


	Suggested Strategies
	· LCD computer projection of editing software program showing various functions.

· Software tutorials printed out for student reference.

· Software online tutorials.

· Individual student tutoring.

	Suggested Assessments
	· Student/ teacher generated rubrics.

· Intermittent review of student editing with notes for improving.

· Peer review.

· Public viewing of finished products with commentary by professional evaluators.

· State-wide competitions and contests with review.  (Fox 61, Travelers, DMV, CL&P)

	Suggested Resources
	· Video Digital Communication & Production 2nd Edition  Famous (Classroom Text and Workbook)
· The Bare Bones Camera Course for Film and Video
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Various movies, commercials, and tv shows.
· Moviemakers' Master Class: Private Lessons from the World's Foremost Directors

· The Filmmaker's Eye: Learning (and Breaking) the Rules of Cinematic Composition

	Suggested Tech Integration
	· You Tube video examples

· http://www.videojug.com/
· BMW Film Series: The Hire (Famous Directors short films with Commentary)
· Sundance Channel Film Festival (shorts and interviews)
· Clio (TV commercials) Video Award winners’ videos

· Online software tutorials

	Content Vocabulary
	· subtractive editing, additive editing, assembling, enhancing, synthesizing, archiving, slate, roll number, time code, raw footage, rendering, archiving, editing, matching action, buffer shot, firewire, capturing footage, preview window, footage bin, timeline, trim, handles, effects, frame, clip viewer.

	Lifelong Learning/21st Century Skills
	· Productive habits of mind

· Quality work

· Read critically

· Communicate effectively

· Collaborate and cooperate

· Access and process information

· Core Ethical Values
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